
Case Study: Virginia Tech

Geo-targeted banner campaign

Virginia Tech targeted specifi c counties in four 
states outside of Virginia to promote an upcoming 
open house event to out-of-state students.  
After a few weeks, we noticed some regions 
were performing better than others and made 
adjustments mid fl ight to spend budget more 
effectively. The campaign achieved a 0.10% CTR 
across the four states, with the best performing 
state averaging a 0.15% CTR.  

School-targeted banner campaign

Virginia Tech targeted students interested in 
similar/competitor schools by placing 3 banner 
ads on the pages of 7 specifi c schools on College 
Prowler as well as its own page.

The campaign achieved a 0.10% CTR across the 
3 ad units with the best performing ad spots 
averaging a 0.12% CTR across the 7 schools:

Targeted email campaign

College Prowler sent emails to users on behalf of 
Virginia Tech to promote an upcoming open house 
that was targeted to the following segments:

Prospective students living in specifi c • 
counties in four different states

Prospective students who had expressed • 
interest in Virginia Tech or one of seven 
competitor schools chosen by Virginia Tech.

The campaign achieved a 20% open rate across 
the two segments.

In the Fall of 2010, Virginia Tech ran a campaign on College Prowler to promote an upcoming open house event to 
prospective students.  The campaign consisted of both email marketing and banner advertising and was uniquely targeted 
to students interested in specifi c schools and/or living in specifi c counties in four different states.

“We were attracted by the opportunity to target our campaign 
at a university-specifi c level.  Being able to place banner ads on 
specifi c university pages is a unique feature of College Prowler 
and we were happy with the results.”

Virginia Tech targeted students interested in Penn State by 
placing banner ads on the Penn State pages on College Prowler.

“College Prowler was easy to work with and was able to provide 
targeting at both the geographic and school-specifi c levels to help 
our agency acheive our goals for this campaign.”
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