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Case Study: Virginia Tech

In the Fall of 2010, Virginia Tech ran a campaign on College Prowler to promote an upcoming open house event to
prospective students. The campaign consisted of both email marketing and banner advertising and was uniquely targeted
to students interested in specific schools and/or living in specific counties in four different states.

"W ttracted by th rtunity to target ‘
e were attracted by the opportunity to target our campaign @Vl Tech

at a university-specific level. Being able to place banner ads on Invent the Future
specific university pages is a unique feature of College Prowler Cecelia H. Crow
and we were happy with the results.” Brand Marketing Manager, Virginia Tech

“College Prowler was easy to work with and was able to provide
targeting at both the geographic and school-specific levels to help Grace Schiraldi
our agency acheive our goals for this campaign.” Principal, Synapse Communications
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Targeted email campaign
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Despite common reservations about the |ocation and climate, most
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Aside from academics, PSU s alsg known for its social scene,
Open House especially in relation to sports and parties. Mittany Lion
foothall—home of the 2008 Big Ten Champions—is a national
draw and a point of pride for both the University and the town of
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* Prospective students living in specific
counties in four different states
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September 25 or 26

opportunities to relax nearby, balance and moderation are some of the best skills to learn from your four years in

* For College Students:
5 college.

The campaign achieved a 20% open rate across Virginia Tech targeted students interested in Penn State by
the two segments. placing banner ads on the Penn State pages on College Prowler.



